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Q.

On page 12 of the Company’s filing, it states that the end-use
methodology simulates the behavioral patterns of individual customers as
they make choices about energy sources, equipment, and consumption
levels. Please discuss the main variables affecting customer decisions
and list the assumptions that were relied upon in simulating customer
choice.

The main variables that affect customer decisions regarding energy
sources, equipment and consumption levels are the following;

absolute fuel price;

relative fuel price (versus substitute fuels);

installed cost of the equipment;

cost of any ancillary piping or tank removal;

timing of equipment replacement; and

a “fuel loyalty factor” that captures the phenomenon that, at the time of
equipment replacement, customers will tend to continue using the
same fuel regardless of the economics.



